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Significant commitments to almost all
major players in the industry

17/20

17 of the Top 20 Global Dairy
players are Rabobank clients
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€25 billion

outstanding in Dairy (rural & wholesale)
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RaboResearch

A global network...

One of the largest Broad knowledge of

F&A research hubs in innovation, strategic
the world and the world’s X X\J development and
leading F&A financial '{y risk-reward balances

services provider along the value chain

Unique combination
of strategic business _ Vast global network
developmentand /e K a s : with access to all
in-depth research | players in the market

F&A coverage from farm Global team of experts
to fork, across rural and '(\ A with real-time insights
wholesale sectors into local markets

of local experts
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Sustainability — So Much Choice é
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But do consumers really care?

Knowledgeable
Consumer

Does not care
at all

Rabobank Research based on various sources, a.o. Euromonitor, FiBL, De Graaf et al 2016, Massey et al 2018, Treehugger 2016, Austgulen et al 2018
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Example - Conscious Clothing A
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100% I Premium
0 Medium-
90% casual 0 .
0 Low-budget (43%) Premium (2.5%)
80% Medium-
J0% budget
e Purchased 4 items of e Purchased 14 items of
60% Low- clothing in the last 3 clothing in the last 3
50% casual months months
* Spent 58 EUR * Spent 951 EUR
40% » Above-average second * Below-average second
30% hand buying hand buying
Low- * Don't value organic * Do value organic
20% budget material material
10%
0%

Rabobank Research based on Gwodz & Nielsen, 2017 and Textile Exchange 2018
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