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The Amul Model

* Establishment of a direct
linkage between milk
producers and consumers
by eliminating middlemen

The Consumer

4

State Co-op.
Milk Mktg. Fed.

)

Dist. Milk Co-op.
Union

 Milk Producers (farmers)

)

control procurement,

Vill. Dairy Co-op.

processing and marketing

4

* Professional management

Milk Producer




21 Million Liters of Milk per day

e Across India

18 District Unions

e Covering 33 districts

3.6 million milk producer
member

e 18554 Villages




Amul is 9t Large and fastest growing dairy organization of world

Origin & main operation Milk intake Estimated Market sharg in
Rank 2018 Company name . L turnover per kg % of world milk
countries in mill. t ME S )

milk, in USD production

1 Dairy Farmers of America USA 29,2 0,5 3,5%
2 Fonterra New Zealand/ others 23,7 0,6 2,8%
3 Groupe Lactalis France/others 19,6 1,1 2,4%
4 Arla Foods Denmark/Sweden/others 13,9 0,8 1,7%
5 Nestlé Switzerland/others 13,7 1,8 1,6%
6 FrieslandCampina Netherlands/others 13.6* 1.0* 1,6%
7 Saputo (incl.MG) Canada/USAlothers 9.8* 1.1* 1,2%
8 Dean Foods USA 9,4 0,8 1,1%
9 Amul (GCMMF) India 9,3 0,7 1,1%
10 Danone France/others 8,6 2,0 1,0%
11 DMK Germany/Netherlands 8.1* 0.9* 1,0%
12 California Dairies USA 7,7 0,5 0,9%
13 Yili Group China 7.2* 1.4* 0,9%
14 Glanbia Group Ireland/USA/others 6,5 0,6 0,8%
15 Mengniu China 6,4 1,4 0,8%
16 Agropur Canada/USA 6,3 0,8 0,8%
17 Groupe Sodiaal France 49 1,2 0,6%
18 Maller Germany/UK/others 4.6* 1.1* 0,6%
19 Schreiber Foods USA 4.5*% 1.1* 0,5%
20 Bongrain/Savencia France/others 4,1 1,3 0,5%
Sum of Top 20 211 1,0 25,4%




for the financial year
2017-18




Product Portfolio expanded to meet consumers’ nutritional requirements

60’s - 70’s 80’s 90’s 2000 onwards
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Portfolio Architecture : Human Life Cycle Segmentation
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Innovation in Product
== = z

Rarnagiri

Kulfi

Products to cater to ethnic / traditional taste of consumers




Innovation in Product
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Amul Frozen Snacks: Extending dairy into other food categories



Innovation in Product

Amul
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ICE CREAM
VANILLA ROYALE

New products to capture non-dairy users



Innovation in Product

Integrating Ayurveda with dairy



Product innovation for Cheese
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ange of Premium Chocolates
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New Range of Single Origin chocolates

Amul

PERU

Amul . 7
DARK AMAZON | VENEZUELA f;"ﬁwMBIA |
SINGLE ORIGIN DARK ‘ —_— O A
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TROPICAL DUSK

SNGLE ORIGIN DARK CHOCOLATE




Launching atleast
2 products
every month



Our Pricing Philosophy

To serve the interests of milk producer

Value for many

To provide quality products to consumers
Value for monev



Share of Consumer's S
Producer’s shares in different commodities in India:

* Food grains - 55 t0 65%
* Milk - 80 to 86%
* Fruits - 30 to 40%

*\Vegetables - 40 to 50%




3.6 Million Families, 18554
Villages

79 Dairy Plants across
India

4 High Traffic Distribution Highways
. B . i l'
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http://www.amul.com/fresh-fmilk.html
http://www.amul.com/fresh-fmilk.html

There was a time, when traditional
A marketing worked well.....

The STP Process

%]
o Segmentation

e  Targeting




The old era of........

Mass-Media
Mass-Marketing

Impersonal Transactions

One-way communication




Then Ca me dee per The Taste of India
fragmentation in
consumer segments




After Social Media




Opportunities for deeper two-way interaction

The Taste of India

with consumers using digital technology




Direct consumer
interaction.......easier for
companies to put
themselves in consumer’s
shoes

Technology deployed to

ensure deeper &
targeted distribution
reach

Focus now on cultivating
customers & maximizing
customer lifetime value




. Amul
India : The Paradox

India Wireless Internet Data Usage =

Rising Dramatically as Access Costs Have Fallen...

Total Monthly Wireless Data Consumed (MM GB)*, 3/14 -
317

600

Millions of GB per Month
-
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Today, India is the No.1 country in the world for mobile data usage



The Taste of India
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Amul Butter Topical campaign: JLongest running ad campaign of India

Seeml in the Finals! BRAZII.’S BEST FAI.I.WARD'
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Teaming with taste! % _Legendary status!



Using technology
for consumer
interaction




Because no one is
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Your mom's always made you the most delicious meals; it's time you did the same for her. Your mom’s always made the
Prepare any dish using Amul products, send us a photo and get a chance to win amazing goodies.” Prepare any dish using Amul
Contest Period: 4™ May to 12" May.







Amul
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Using  §
Technology
for Trade

ctivation
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through Whatsapp since last 5
years




Specific
Campaigns
exclusively

created for digital
media

The Taste of India




Amul Recipes: 550 Recipes in 11 language

AN

407

Amul Recipes : Fried Egg Cheese  Amul Recipes : Fish With Garlic & Amul Recipes : Gajar KaHalwa-  Amul Recipes : Dahi Bhaala -
Sandwwh Telugu Cheese Sauce - Telugu Telugu Telugu

* 3 months ago 58 views - 3 months ago

) [ J
‘ [ ]
[ ]
Amul Recipes : Milk Cake - Tamil Amul Recipes : Milk Kesari Halwa Amul Recipes : Palak Paneer - Amul Recipes : Veg Burger -
6,021 views + 3 months ago - Tamil Tamil Tamil
6,39 s S 7.254 views + 3 months ago 5489 views + 3 mi [ ]
[ ]
[ ]
—_— : -
Amul Recipes : Shrikhand Puri-  Amul Recipes : Gajar Ka Halwa-  Amul Recipes : Fried Egg Cheese  Amul Recipes : Fish With Garlic &
Tamil Tamil Sandwich - Tamil Cheese Sauce Tamil L4
« 3 months ago 6,21 3 months ago 1,241 views - 3 months ago months ago
[ ]
[ ]
407 [ ]
Amul Recipes : Dahi Bhaala - Amul Recipes : Aloo Parantha -
il Tamil
s 124 views - 3 months ago
[ ]

English
Hindi
Gujarati
Marathi
Kannada
Tamil
Telugu
Malayalam
Oriya
Bengali
Assamese

Amul




38 Videos on POSITIVE training
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01. Introduction 0.WW 04 RWPlan And

02 WW Plan And 05. RW 07. WW
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Planning Before...
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Progresswmv Target Progress.wmv Target mv mv wmy
Progress.wmy Progress.wmv



Amul Food Factory - Cheese Amul

The Taste of India

5,916,233 reopic Reachad

[ Amul
R 1S/ 120 by Anhistiek Varugt Decemner 10,2015 @ 427,601 o views

#Amul Food Factory: Watch how #AmuiCheese range is made at India's
largest #Cheess plant. being inaugurated by the Hon. Prime Minister of 28,525 reactions, ©

India

21,283 11,134
Like On Post
700 456
© lLove On Pos
45 10
& Haha on Pa
581 280
& Wov On Bost
Amul Food Factory: Amul C| 16 3
23:36 € Sad on Po
8 5
+/ Get More Likes, Comments and Shares & Angry ©n Fost
When you boost this post, youll show it to more people
827 a19
2025 HO0pE & ) Boost Post B L3N
5322 5229
Q0% 11K 260 Comments § 2K Shares Jll v Shares -_'2’;,.
W Like W Comment At 00 W haaiaaa

P Pl o) 105/2335

The film has helped #aamul
Amul Food Factory: Cheese
* bust myths/rumors about our products B A
* Inquisitiveness about our science of Food e
* Showcase our healthy and hygienic quality practices

e Earn the trust and faith of our customers






Sign Up
feeling mad at MO

Dear all,
This is my personal experience of amul gold milk, which i consume daily. This
happened today moming when my mother-in-law took out the milk for o
consumption, When she noticed that the mitk has got sour she went tc

from whom we have purchased it, but the vendor refused to
take ack, She came back home and thought of 'r\\kmq cheese out of the
milk and when we started boiling the mélk, within 2 min what came out Is
shown in these pictures. It is some dangerous substance that came out. I
thank to god that my famify did not consumed this milk. T wender what woulkd
have happened if we would have consy 1 request everyone to stcp
taking amul mitk, s we need 1o take strict actions to Stop armul from making
this deadly milk.
Please spread this message 50 that respective authorities can take strict,
stringent actions against amul.

b

Pukey Pul, Mart Krishng Srivastay, ADSL Das snd 1,896 others like the

Zeeshan Syed She thought of fooling AMUL by
cheating them and in turn got a beffiting reply.

OTE UTE OTE
... B0O BO0 B00.

Misuse of her position as a heaith officer
l_u(e Reply - &2 25 C

Replies

Sonakshi Manchanda Really appreciate how
Amul handles all theirissues (&) Firstthe
Expiry date and now this stretchy mass !l Nice
customer support despite being a big Brand (&)

Like - Reply - &5 58 e

Srabanti Sarkar Adhikary Well! i just noticed

as i compared both the pictures very minutely |
if anyone has noticed it or not, but I've never
seen any of fb post that has a sign up or email
or phone number tabs on the already logged in
facebook page( as you are stating the wom...
See Mare

Like - Reply «5 18

L) 6 Replies
Manjurul Laskar Drinking Amul since birth, |
am still healthy (=)
Like - Reply -« 28

*g{g Latha Reddy This is unhomogenised full

Mamish Chaurasiya It Meha 1s such an innoacent customer, why has she

at Change.org
Like - Reply - 7 10

used the words like deadly , Killing and is trying to run a malicious campaign

Amul 2 new photos Amit Mittal 2
others

This is regarding the Facebook post that Ms Neha Tomar has shared on
her wall. The details of the matter are as follows:

The consumer called our customer care on 10th morming at 9.22 am and
shared her experience of using Amul Gold Milk on the very same day. She
also emailed the complaint to our official email ID on 10th afternoon. As
informed by her, the "use by" date of the Amul Milk was 9th of October.
The milk got expired in her fridge which was later used by the consumer.

However, it may be noted that Ms Neha posted her grievance on her
Facebook page on 9th October, a day prior to her informing us about the
same. Ms Neha Tomar's post on Facebook on 9th Oct, screenshot
attached.

Our officials asked the customer that if she has faced the problem on 10th
Oct, how is it possible for you to post the same on 9th on Facebook? We
now see that the timing of her post has been changed to 10th.

On 11th, we visited her residence in Gurgaon and discussed the above.
On 13th we once again visited the customer and provided technical
reasons for the incident. We informed her that we checked all the batches
of the same Amul Milk and found that there is no problem in any batches
including the one which consumer had purchased.

As mentioned in her post, the consumer was trying to make cheese from
sour milk which turned out to be a stretchy mass. Let us explain why this
happened.

Any natural milk {branded/unbranded) which is acidified (sour) in the
chilled condition and then heated shall result in curd mass which shows
stretching property similar to that of mozzarella cheese. We have

whole matter. This is what a brand expected to do on a consumer complaint.

ﬁ Sanjay Singh Deep investigation of the case and brilliantly explained the

Cheer amul. |

Vijay Prakash Gupta Tanvi Kapur amul will be glad to respond to ur Like  Reply E—; 5329
complaints if any....bt that shud be genuine._..!! ;
Like - Reply - &2 2 “+ 24 Replies

Bharat Patel Amul is best there was , Best there is and best there ever will Sromona Ghose Something like this happens to people who goes to kitchen
be. Mo one can damaged the brand Amul it is trust of crores of consumer for first time.

since 6 decades. Ms Meha you tried lot to damage brand name of Amul

which is already tried by so many competitors but they fails like you. Amul

stands as it is and remains stands tall forever because Amul stands for

auality and trust.
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p Home p Contact Us p Sitemap P Search

AMERICAN NUTS
M e

Amul Ice Cream - - i ‘ ;h, Bables Iove it!
is 100% Vegetarian m g s



' Mrnu
@ Published by Abhishek Varughese [?] - September 6 at 6:14 PM - @ 6,286’039 People Reached

#Amul Ice Cream is Real Milk, Real Ice Cream, serving the taste buds of

Indians. All ingredients used in preparation of Amul Ice Cream is 100% 1,727,998 Video Views

vegetarian.

42,803 Reactions, Comments & Shares #

31,481 27177 4,304

O Like On Post On Shares

1,599 1,540 59

© Love On Post On Shares

148 134 14

&= Haha On Post On Shares

330 315 15

% Wow On Post On Shares

40 38 2

=3 Sad On Post On Shares

: 56 54 2

#Amul Ice Cream i & Angry On Post On Shares

02:22



E471 3

Google Search I'm Feeling Lucky

Google offered in: &=l T Sewth WBT sdlp A%UA 38,8 DeIQIse Uar



All Images News Books Maps More Settings Tools
About 1

Amul Ice Cream is 100% Veg. | Amul Uses Vegetarian E-471 | amul.com
www.amul.com/ ¥

Amul Has Been Serving India with Over 400+ Products, which are 100% Vegetarian

Browse Brands - News Center - Contact Us - Career Opportunities

E471 Mono- and diglycerides. Origin: Synthetic fats,
produced from glycerol and natural fatty acids, mainly
from plant origin, but also fats of animal origin may be
used. The product generally is a mixture of different
products, with a composition similar to partially digested
natural fat.

Food-Info.net : E-numbers : E471 Mono- and diglycerides®
www.food-info.net/uk/e/e471.htm

@ About this result B Feedback

People also ask

Is e471 Halal or Haram?
What is €471 made of?

Mono- and <
diglycerides of fatty
acids

Mono- and diglycerides of fatty acids refers to a food additive composed
of diglycerides and monoglycerides which Is used as an emulsifier. This
mixture is also sometimes referred to as partial glycerides. Wikipedia

People also search for View 5+ more

DATEM Carragee...  Polyglycerol Diglyceride Maltodextrin
polyricinal...
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Amul

THE TASTE OF INDIA
IS PURE VEGETARIAN

AMUL FIRMLY PUTS ALL RUMOURS TO REST

Vicious rumours are being spread through Moreover, sl Amul product packs cary & veg
socl media regarding Amul  products g0, which provicdes B wamanty and oot
i panmiculal, emulsiber E471 which s eatoerned o
rumoured to be made from animal source products are 100 vegetarian, n accordance
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We vocforously negate all these acousations
and clarty any issues ragarding the same

This emulsiar can be made kom effer animil
fat or from plart s (Soybosn. Canola, Paim
Sunflower, Comonseed o Cocont o). As the
Taste of india. the emulsifier we use is puroly
derived from 100% vegetarian source only.

Further, bDoaseless rumours afe also being
nproad about E407 and E-412, stabdzers n
Amut o Croam, beng made hom anemal fot
Once again. ket us reassure you that both these
stabdizens are trom plant and seaweed OGN,

with the mandsle of e food regulstor of
Inda, FSEAI

A At Ml and milk products e halal
cotfiod and e being exported 1o Guf
Cooperative Councl (GCC) countries since
the laat 2 decades. The veg logo on all Amul
pooucts ndoating Te use of 100%
vegetanan ingrecents s 8iS0 auciad and
cenfied by 3 party centifications ke ISOY
FSSCFSMS and Hatal

At is well svase of s rmeponmstsiies towards
evory Indan. respecting not only the vaned
tastes Dut also the sentments.




"A CEO is the most credible and
influential spokesperson to hear
Jrom on behalf of the brand or
corporation and a swift and
emphatic denial will help address
doubts generated by fake rumours.

"When quality-related allegations
swirl around, it's imperative for the
brand to respond quickly and
effectively. " Jaideep Shergill

"That Amul is facing this head
on and quickly is quite
admirable. Some may argue

Mpr Sodhi also did well in reassuring that humour may not be

the public about the broader

appropriate, but the little

category, including cheese and like a Amul lady could also stomp

true industry leader, he spoke on
behalf of the whole industry in
India.” - Madan Bahal, managing
director, Adfactors PR

her angry feet in a quick
animated rebuttal”. - Dilip
Cherian, image guru and
consulting partner of Perfect
Relations



Across Media we have reached
over 20 million Consumers in just
2 days



Tracking & addressing consumer
grievances using technology
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Customer Care Management on Twitter

© Home wan @ Mentions ¢amu
= BN AT YT rovarsiuns
Amul.coop @ .
@Amul Coop should s
#Amul Topical: Mr Modi meels Mr # :hls Wl_Coop you should see Into
Trump! '

SAflr hoon ywon

Amul.coop & ¢ f
#Amul Topical: Stormy clouds over
Indian cricket!

SABCOACH SEEKHA HUI
»+) NA SEEKHI KOI YAAR

Amul.coop & A ¢
#Amul Topical: Three times Best
Actor retires from acting!

ANIEL CALLS IT ADA

Amul.coop @ Al Lo L
#Amul Topical: Shuttler erkanm
wins Indonesian Open!

Sultan Singh Bist
Amul's adidass, nikii, rehook
moment

#incrediblelndia

Aman
| T

LA ]
@ A mul_Coop ‘s garuc & herb
buttery spvead Is just too good

Abhishek
y @eompwizBs
Need to complaln about a double
toned milk packet getting spolied
after heating as soon as | got it
from the local shop.Usebydate Is
2morrow

@AMl Cooy

Abhishek TpWI \

@Amul_Coop Mail not being
delivered to milk@amul.coop and
toll free no not going ahead of the
Lang prompt.

TRUTHINOTHING!
)y @Amul_Coop @mer
U stop glving polsin A1 milk to poor

nar’099

Q +@amulcares

Avijit @aviji_a17 |
Wwplying 1o @emulcares @Amul_Coop
# % Noted. Thanks for your response

Nikhil Chopra 1k

| ] o @amulcares @AmMU_Coog
Thanks for prompt reply. | have
shared the details with
customercare@amul.coop. Shall )
walt for the response 6
T Rex
g 1o @amulcares

e Sa Re Ga Ma Pa - LI Champs

Amrish Kr, Choubey
eplying to @amnshchoubey @Amul

No response. Never expected such

careless approach from brand like

Amul,

Kunal Ajmera b ioai i @
nplying o @amulcares @Amu_Coop
Amul doesn't care anymaore ? Tired

of emailing and tweeting !!!!

. Viking
eplylng 1o @vrundanB9 @amuicares
@Amul_Coop @infibeam please

look Into the matter.

Viking (v ]

{@amulcares | ordered #Amul cow
ghee via amul online app and paid
¥458, but | found that MRP was
only 2442 How can Amul charoe

Q amul

Ravi_Ken

Amul Baby

Be Ready on #July28
4 I P2

#Fan_of_Dhanush =
Instagram. com/p/BVBogDo| 6Nt

Neha®Rishbala I

Top 5 shows 1.1ICC champ lrp
#Pakvsind 2, Tarak mehta 3. Amul
sa re ga ma litle champ 4, YRKH
5 KKB

InTRoueAT il o
LRT amul pandi anta & &

Shiv Kyasapura S0P
if Amul baby #RahulGandhl had
visited #Netheriands , @markrutie

would have glfted him a tricycle !
2%
#ModiinNetherlands

Amul




Leveraging technology across
entire value-chain :
Cow to Consumer




Sy

Milk-Collection prcess in village

cooperatives is IT enabled




wion 1T-€nabled Value-chain

Transportation of 21 million
litres of milk per day, from

18554 societies to 79 dairy
I Gl plants through 2300 milk 2100 transportation vehicles

routes, twice every day carry 500000 MTs of Cargo per

? annum (Ambient /Chilled)

age B across 4 distribution highways
450 SKUs sold through 10000

Distributors & then through 1

transactions
per day for milk

S

Input Service

-~

Sometles < ,__-—-‘-e
MilkUnions Gl

18554 Village milk societies Feteration B WFH‘IO{\ retailers

with Bulk Milk Coolers and K Depots/

Automatic Milk Collection Warghouse -

systems 18 Milk Unions, 79 l utor/ADA APO
dairy plfmts W'th. 61 Branches, 200 / Retalli‘
processing capacity arehouses — Ambient, Consumrer

of 32 MLPD Chilled & Frozen



Emerging new channels also throw up new challenges




Our answer to the emerglng threat from Modern Trade
S " ey

I be Taswe of lnd




Amul Online

Onkzine

MILK & DAHI BREAD & BUTTER CHEESE RANGE GHEE PANEER KOOL DRINKS ICE-CREAM CHOCOLATES SWEETS PIZZA & OTHERS B2B

It's an Utterly Butterly Freebie!

o~

F N ety
Amul Amul Butter FREE Worth Rs.44
_ E mu m( SPREAD | 10 SLICH on Purchase of Amul Cheese 400 gm Slice

Available in Ahmedabad and Gandhinagar



Use technology for deeper
distribution reach...




SMS Campaign & Reach Amul

The Taste of India

* New TVC/Print Ad launch
 Consumer Promotions for Amul Online, Ice Cream by POs

 Over 0.5 million SMS are released during pan India SMS
Campaigns

* Market specific WD/Retailer schemes by Branch in all
languages

AmulOnline Republic Day Offer: Get e URAR drg =l 241y Al Raiotl-l

FLAT 10% OFF on Everything! Min Y™ SIHARAL 241 et anilEi-e .
purchase Rs.300. HURRY! Offer ends

on 26th Jan. Downlcad App here ay Qs w3 2us 53 :

bitly/AmulOn*T&C Apply 9904806576, 7878728904

Amul is pleased to announce

additional 10% trade discount in 4- Z
Ghisse s ialghiety Pl fom STHT U1 &R § TR g Watch how #Amul Cheese is made

23rd Jan to 31st Jan (Republic Day a?r TRT YR | TR & folg %Eﬁ R on Amul Food Factory today, January

offer) 14 on Living Foodz at 7:30 PM.
httpé://o0.q/SVPSTY http://goo.ql/0mrZLA http://bit ly/2iSjI2]




Ol 91%M 10:46 a.m.

SMS Campaign & Reach A

& IM-AMULHO DELETE mul

SMS to Farmers — 1
million SMS per day

Date-14-02-2017

Shift-M

Milk-Cow

Qty-16.70

Fat-2.7

Amount-248.00

Dwnld https://goo.qgl/

—G-—M ZI?Z 8:04 am.

Code-2780 (69)
Date-14-02-2017
Shift-E

Milk-Cow
Qty-5.00

Fat-3.3
Amount-127.50

Dwnld https://goo.ql/
M ?'.21 p.m.

Wednesday, 15 February 2017

Code-2780 (69)
Date-15-02-2017
Shift-M
Milk-Cow
Qty-12.10
Fat-3.3
Amount-309.00

o VAR N B PR T PRI & SR [ &

The Taste of India
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You([T)

Social Media Presence

Followers — 1.5 Million

Followers — 1,53,886

Subscribers — 1,45,822
Views — 55 Million

Followers — 99482
Followers —2,21,839

Followers — 20,329

S

Direct connect for
consumers with  Amul
through our Whatsapp
number : +91 7359583333


http://www.facebook.com/amul.coop
http://www.facebook.com/amul.coop
https://twitter.com/Amul_Coop
https://twitter.com/Amul_Coop
https://www.youtube.com/user/amultv
https://www.youtube.com/user/amultv

Amul’s advertising budget is less
than 1% of the Turnover

While in industry the spends vary between 5-12% of the Turnover



The Taste of India

Digital Strategy

Focus on building
independent
content bucket

. . HOW TO Amul
which drives Do Recipes
relevant
. Amul Food
Conversat|ons Factory
regarding our Web
offerings as product ey oy

Series

and brand.



Digital Strategy

* There should be always be an
intersection between content,
context, consistency and

consumer.
Consistency

* Larger the intersection, higher
the virality/acceptance for
brand.

* Amul Topical has championed
this model since 1966.

Amul

Content
Consumer
Context



Digital Strategy

To stay connected with the
consumer and create
meaningful conversations
with them.

The hidden truth is
the combination of
the content and
frequency of
exposure

8am-11am

lam-3pm

3pm-10pm

Buffer

Dai|y Social Frequency

Amul




Overcoming the
hew age marketing
challenges....




Keep your finger on consumer’s

Think & modify your strategy as
l per new age challenges

Excel in your core competence

Marketing approach must be cost-
efficient




Case Study

How Social Media
launched Amul Chocolates



SINGLE ORIGIN
CHOCOLATE

COLOMBIA
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CAMEL MILK
CHOCOLATE

Delght ot oct buks wilh 2 sz

GREEN-T
SUGAR FREE  CHOCOLATE
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. ‘ Pikachu {Tm-wala}

Y% (@FieryPikachu820

| tried Cadbury Bournville and Amul
Colombia Classique Black. | feel
Amul one is way better than
Bournville. | was suggested to try
Amul Chocolates by @vyasshruti
Ji. So, thank u ! Try Amul

Chocolates.
01am 0 Ji 018 - Twitter Web Client
1 REPLY 2 LIKE

Reply to @FieryPikachu820 @vyasshruti

Replying to @FieryPikachu820
Thank you .. | am glad you like them
too .. | loved Amul ones way more than

others ..
C) 11 ) oee

o Kumar Gautam
@Ku rgautamkg

Thank you @Amul_Coop for
chocolate with 75% cocoa in price
far lesser than Swiss chocolates
available in market.

#Chocolate #Sinful
#RealChocolate #Cocoa #AMUL
#India

@ Suhasini Rao
@ChotaRaoSahab

Finally a decent low sweet version
of chocolate! @Amul_Coop you're
doing a good job of the chocolate
series!

Amul




Kandarp
@kandarpv

To any #chocolate lover, | will
recommend to try new range of
#AmulChocolate. Congratulations
@Amul_Coop @Rssamul for
creating a great product range.

Listening to every
conversation about
our products.

Understanding the
areas of

improvement.

Acknowledging the

customer feedback.

Amul

Today, Amul Chocolates
is a brand, built by the
sheer support of our
Customers and Word Of
Mouth Digital

Marketing with
0% advertising
spend



Narendra Modi @ / A
\ Follow | v
dnarendramodi p &4

T

Pictures from Amul's Chocolate Plant at
Anand, Gujarat. @Amul_Coop

\
v

1:59 PM - 30 Sep 2018

1918 Retweets 9,259Likes PGP HDPD B & H

Q a8 1 1.9k ¥ o9k =



Amul
The Taste of India

So What’s Next for Amul?



BLOCK CHAIN |Ri=.




Amul

P E R U The Taste of India

e The consumers
will have
information of
the chocolate
they eat, from
| thefarm where it
| " is produced, just
. by scanning the
QR code of the
pack.







